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Dave Kuhl

Living the Hard-Knock Startup Life
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Let's start with the reasons behind starting your own shap.
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Whit other industry bremds spurred you to start an agency?
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It's a boom time for agency startups. What's behind the trend?

Millgr: Sma s Dhe near Back, Bath cient and sgoncies

NPk af big Cllents 272 switching from b 2l retalnes to

Fojest-baged relituihipes, which Tawmrs sreall oves bip

Riwwto: & dunce of secole were't hapgy wist the way tiags were
It the'" ggencies dse, clienit 37 Mo ru:-:._:;.-qi-_...} 3 2 mane rirble
anc afile agency, wity less mrocesses a=d averbead 4 couple oF

TREEN FET, | W T alking b a very grastiricus chiaf ma LETAN
afficer of 3 very bl cormma=e, ant he was complainiag absas how

2 &0 geront of the morey he pays ta his agencas goes o2

cragtive, wihich i 1ha ariby thine that asd= wabie 12 bk

AHSELMO RANUOS, criad ootz thiey an e, )

The bridest Cinnts i the oward ans totally

eriden agencies Thsy =iy bale

déas. Theg by pasxion, abaesian, trst ard sommitment. ard e
&7 Lota g di ver 29 i s an owdie shep, you man parswer S0 any

cazarile th=y don't Save In-hosse

Al af you came from big agencies. YWhat lessons learned from
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